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annual meeting 

The annual meeting of the 
shareholders of Rich’s, Inc., will be 
held in the Auditorium on the Plaza 
Floors of the Store for Homes Building 
adjacent to and connected with the 
corporate offices at 45 Broad Street, S.W., 
Atlanta, Georgia, on Wednesday, 

May 28, 1969, at 10 A.M., prevailing 
local time. All shareholders 
are invited to attend 


Ten year history of financial highlights 


(000 omitted) 


Fifty-two weeks 
ended 

February 1, 1969 

Fifty-three weeks 
ended 

February 3, 1968 

Fifty-two weeks 
ended 

January 28, 1967 

From The Earnings Statement 





Net Sales. 


$172,052 

$159,204 

$148,023 

Percentage Increase (decrease). 


8.1% 

7.6% 

12.9% 

Earnings Before Taxes. 


19,396 

16,588 

14,369 

Percentage of Sales. 


11.3% 

10.4% 

9.7% 

Earnings After Taxes 1 . 


9,512 

8,328 

7,243 

Percentage of Sales. 


5.5% 

5.2% 

4.9% 

Earnings Per Share of Common 1,2 . 


3.51 

3.09 

2.69 

Common Dividends Paid. 


3,656 

3,305 

2,958 

Dividends Per Share. 


1.35 

1.22% 

1.10 

Earnings Retained in Company. 


5,856 

5,022 

4,285 

Return on Common Equity. 


15.00% 

14.39% 

13.66% 

From The Balance Sheet 





Working Capital. 


$ 50,739 

$ 46,740 

$ 43,036 

Ratio of Current Assets to Current Liabilities .... 


3.1 

3.1 

3.0 

Expenditures for Property and Equipment. 


5,404 

2,363 

4,774 

Long Term Debt. 


16,315 

16,850 

17,335 

Common Stockholders’ Investment. 


66,408 

60,428 

55,276 

Book Value Per Share of Common. 


24.52 

22.39 

20.56 

Number of Common Shares Outstanding 2 . 


2,708 

2,699 

2,689 

Total Number of Common Stockholders. 


4,448 

4,492 

4,438 


includes an extraordinary charge of $420,071 or $.16 per share for year ended January 29, 1966, and extraordinary credits of 
$748,200 or $.27 per share for year ended February 1, 1969; $820,000 or $.31 per share for year ended January 30, 1965; 
$273,000 or $.11 per share for year ended February 2, 1963; and $930,000 or $.36 per share for year ended January 28, 1961. 

2 Data adjusted for comparative purposes to reflect three-for-two stock split effected in the year ended January 30, 1965. 


Transfer Agent: Trust Company of Georgia, Atlanta, Georgia 
Registrar: The Citizens and Southern National Bank, Atlanta, Georgia 
Legal Counsel: King and Spalding, Atlanta, Georgia 

Certified Public Accountants: Touche, Ross, Bailey & Smart, Atlanta, Georgia 
























Fifty-two weeks 
ended 

January 29, 1966 

Fifty-two weeks 
ended 

January 30, 1965 

Fifty-two weeks 
ended 

February 1, 1964 

Fifty-two weeks 
ended 

February 2, 1963 

Fifty-three weeks 
ended 

February 3, 1962 

Fifty-two weeks 
ended 

January 28, 1961 

Fifty-two weeks 
ended 

January 30, 1960 

$131,153 

$116,014 

$105,434 

$ 95,439 

$ 85,100 

$ 92,726 

$ 92,511 

13.0% 

10.0% 

10.5% 

12.1% 

(8.2%) 

.2% 

11.3% 

12,942 

11,826 

10,905 

9,881 

8,324 

6,709 

7,745 

9.9% 

10.2% 

10.3% 

10.4% 

9.8% 

7.2% 

8.4% 

6,224 

6,448 

4,961 

4,705 

3,816 

4,200 

3,569 

4.7% 

5.6% 

4.7% 

4.9% 

4.5% 

4.5% 

3.9% 

2.31 

2.40 

1.85 

1.76 

1.43 

1.59 

1.36 

2,676 

2,398 

2,123 

1,930 

1,741 

1,552 

1,407 

1.00 

.90 

.80 

.73 

.67 

.60 

.55 

3,521 

4,006 

2,785 

2,707 

1,997 

2,569 

2,083 

12.65% 

14.20% 

11.81% 

12.02% 

10.37% 

12.26% 

11.21% 


$ 38,255 

$ 36,939 

$ 34,111 

$ 30,923 

$ 25,475 

$ 24,231 

$ 24,599 

2.9 

3.4 

3.1 

3.2 

3.3 

3.9 

3.8 

7,211 

2,928 

4,782 

2,857 

1,593 

510 

5,731 

14,320 

10,725 

11,050 

7,375 

3,700 

4,070 

9,376 

50,810 

47,162 

43,032 

40,053 

37,115 

34,999 

32,248 

18.97 

17.69 

16.20 

15.17 

14.18 

13.47 

12.57 

2,678 

2,666 

2,657 

2,640 

2,617 

2,598 

2,567 

4,354 

4,006 

3,639 

3,658 

3,673 

3,592 

3,519 








to the stockholders of Rich’s, Inc. 


In our 101st year, sales reached $172,052,000, an increase 
of 8.1% over the 1967 figure. Earnings (exclusive of extra¬ 
ordinary item) increased to $8,764,000 and were 5.2% 
greater than the 1967 earnings. On a per share basis, 
earnings were up to $3.24 from $3.09. Added to this was a 
net gain on sale of property, amounting to additional 
earnings of $748,000, an additional $.27 per share. 

Dividends 

On August 27, 1968, the Board voted to increase the 
quarterly dividend on outstanding Common Stock to $ .35 
a share, which amounts to $1.40 annually, the prior rate 
being $1.30. On February 25, 1969, the Board voted to 
increase the quarterly dividend to $.36V4 a share, which 
amounts to an annual rate of $1.45. Thus, dividends have 
increased for the twelfth and thirteenth consecutive years. 

Important Changes 

Frank H. Neely, who for 45 years has made dynamic and 
important contributions to Rich’s growth, has been ap¬ 
pointed Honorary Chairman of the Board. Although he will 
be much less active than he has been, he has generously 
made himself available in the role of consultant. 

Joseph F. Asher has announced his retirement after 47 
years of important service to the organization. We will miss 
him, and all join in wishing him well. 

Dynamic Growth 

Rich’s is embarking on a major expansion program to fur¬ 
ther increase our ability to take care of the expanding 
market and satisfy our customers’ needs. The program will 


require the expenditure of more than $40,000,000 in the 
next three years. Rich’s South DeKalb, our sixth suburban 
store, will open in the summer of 1969, a seventh store will 
open in the north Atlanta area in 1970. To keep pace with 
this growth, a 700,000 square foot Service Building will be 
constructed. And a chain of Bake Shops, the first of which 
opened in February of this year, will open in shopping 
centers throughout this area. 

A project of major importance in this expansion program is 
the organization of a chain of discount stores which will be 
an autonomous division of Rich’s, Inc. The first two stores 
in the group will open in 1970. 

Meeting the Future’s Challenge 

As we move ahead, take bold steps into our tomorrows, 
we cannot forget that our yesterdays were built on people, 
people working and creating for the good of Rich’s, secure 
in the knowledge that their efforts were known and ap¬ 
plauded, strong in the understanding that as Rich’s grew, 
so would they. Our policy of promotion from within is as 
strong now as it ever has been, and even more important 
as we face the challenges before us. In the last year, we 
have realigned our management structure and are pleased 
to announce the following promotions: K. Edward Dye has 
been elected Secretary of the Corporation. Joel Goldberg 
and Joseph S. Watters have been appointed to the store’s 
Executive Committee. Numerous other promotions are de¬ 
tailed on pages 15 and 16 of this report. 

The many plans and changes we have announced, we feel, 
assure that Rich’s will achieve its goals, and we are equally 
sure that no matter how large we grow, we will never out¬ 
grow our place in the hearts of our friends. 


April 15, 1969 



Harold Brockey 
President 



Richard H. Rich 
Chairman of the Board 

















































































tKDHonD a new 

enlarged store 
and more for Cobb 


On September 16, 1968, Rich’s opened a newly enlarged 
store in the Cobb County Center, with 45,000 square feet 
having been added to the original 120,000 square feet. The 
new wing makes possible a new look for the entire store 
... beautiful wide aisles, more room to display merchan¬ 
dise, and a rearrangement of related departments to make 
shopping easier. In addition to the enlargement of exist¬ 
ing departments, a number of new departments and serv¬ 
ices have been added, including a prescription depart¬ 
ment, bake shop and the Magnolia Buffet, a charming res¬ 
taurant with both hot and cold food service. Rich’s Cobb 
County store is the largest department store in Cobb 
County, and the recent expansion is an indication of our 
confidence in the future growth of that thriving area. 








































something exciting 
for everyone at 
Lenox Square 


Rich’s Lenox Square store, the “jewel” of our chain of 
glittering suburban stores, is the second largest “walk-in” 
store in the state ... the largest is Rich’s Downtown. Dur¬ 
ing late 1967 and 1968, the new wing, finished in 1967, was 
occupied and opened to the public. First to intrigue our 
shoppers was a complex of boutiques called the Regency 
Shops, showcase for the finest in ready-to-wear and ac¬ 
cessories. In early September, the new Man’s World was 
announced. Each of the shops that compose this area is 
especially decorated to become a setting for its own mer¬ 
chandise ... the Designer Room, the Executive Shop, the 
Men’s Clothing Department and the Career Shop. Each 
shop has its own distinctive character and decor. To com¬ 
plete the expansion program, shops for lingerie, fashion 
shoes, children’s and boys clothes were opened, as well 
as a new Bath Shop, Book Department and more. At the 
same time, Rich’s opened a new parking deck to give 
Lenox Square shoppers hundreds of extra parking spaces. 
The deck is constructed to allow for expansion upward. The 
new Rich’s Lenox Square, an elegant showcase for the 
kinds of merchandise that have made Rich’s famous. 
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new customers 
for a new Rich’s 


































































South DeKalb County, an affluent, young, growing area will 
be the site of Rich’s sixth suburban store, Rich’s South 
DeKalb, located at Interstate 1-20 and Candler Road near 
Perimeter 1-285. Scheduled to open in late summer of 
1969, Rich’s South DeKalb will be part of a completely en¬ 
closed, climatized shopping mall. Planned with three floors 
totaling 180,000 square feet, the store will boast the tra¬ 
ditionally wide and varied assortments expected from 
Rich’s in settings both modern and traditional, depending 
on the type of merchandise and the expected customers. 
Our plan to publicize the opening starts in May with out¬ 


door advertising, followed by direct mail, a credit applica¬ 
tion solicitation, a brochure to announce the opening and 
an invitation to Courtesy Days, newspaper, radio and TV 
advertising . . . and much more. Although the whole shop¬ 
ping center will not be completed until some time in 1970, 
Rich’s South DeKalb, helping round-out the circular pat¬ 
tern of Rich’s suburban stores serving all Atlanta, will be 
open in plenty of time for the bulk of back-to-school shop¬ 
ping, the presentation of fashions for fall, and of course, 
Rich’s Harvest Sale. Thus we continue growing, making 
Rich’s an integral part of all Atlanta and the Southeast. 

























































































□□□ 

a new idea for 
Rich’s Bakery 


Rich’s Bakery operation, long a success in Down¬ 
town and suburban store locations, is moving in a 
new direction. On February 7, Rich’s officially 
opened an out-of-the-store Bake Shop in Sandy 
Springs, located in the Sandy Springs Plaza Shop¬ 
ping Center. This new outlet for Rich’s tradition¬ 
ally popular baked goods is a pilot shop. If the 
initial response to this opening is any indication 
of future sucess, the Bake Shop in Sandy Springs 
will be the first of many outlets to be opened 
around Atlanta. 
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□□□ 


and there’s more 
to Greenbriar 


Rich’s Greenbriar, opened in the fall of 1965, has just 
undergone an expansion program which has added be¬ 
tween 18,000 and 20,000 square feet to the existing store. 
As Atlanta continues to grow we find it of primary import¬ 
ance that Rich’s suburban stores keep pace with that 
growth. Each of our suburban stores was planned in such 
a way as to make expansion programs possible when the 
need made itself felt. The expansion at Greenbriar, com¬ 
pleted in early spring, has allowed us to enlarge depart¬ 
ments and add new ones, making shopping at Greenbriar 
a more satisfying experience for all. 





















□□□ 


and 

we make news 
on the 
retail scene 


Joining what is felt to be one of the major waves of the 
future in retailing, Rich’s announced the organization of a 
new autonomous division of Rich’s, Inc., a chain of self- 
service discount stores. These stores, to be located in the 
Atlanta trading area, will contain all classifications of mer¬ 
chandise, advertising and operation will in no way affect 
the current policies and methods of operation at Rich’s. 
Three sites for these stores have already been purchased 
and a fourth is under consideration. Mr. John W. Weitnauer, 
Jr. and Mr. Alan Ferguson, both Senior Vice Presidents, will 
jointly direct the operation of the stores, reporting directly 
to the President of Rich’s. 





□ □□ 


and 

there’s more 
building 
planned 


In order to take care of the rapid and continued growth of 
Rich’s operation, a new 700,000 square foot Service Build¬ 
ing is being planned, to be constructed on a site of ap¬ 
proximately 50 acres. It will contain warehouse space for 
home furnishings, appliances, television and carpets, plus 
all workrooms. About 40,000 square feet will be designated 
as an outlet shopping area. Employing more than 500 peo¬ 
ple, the service center will provide 850 parking spaces. 
And, as growth warrants, an additional 300,000 square feet 
is available for future expansion. 









Louis Carrol 



li 



Joseph S. Watters 




□ □□ 


a year of 
many changes 


Bennett F. Tuck, Jr. 




Alvin M. Ferst, Jr. 


In order to prepare for the continued growth and expan¬ 
sion in the company, Rich’s has announced many promo¬ 
tions. Louis Carrol is now Executive Vice President with 
direct responsibility for Merchandising, Publicity, Display, 
Service and Operations, Personnel, and suburban stores. 
Joel Goldberg is now Senior Vice President and General 
Merchandise Manager of the Store for Fashion, Store for 
Men and the Budget Store. Joseph S. Watters is Senior 
Vice President and General Merchandise Manager of the 
Store for Homes. Bennett F. Tuck, Jr., is now Senior Vice 
President of Service and Operations, including the Food 
Division. John H. Weitnauer, Jr. and Alan Ferguson are 
Senior Vice Presidents and will jointly direct the operations 
of the discount stores. Alvin M. Ferst, Jr. has been made 
Senior Vice President of Real Estate and Development. 






















Also promoted were: Glenn T. Austin, Vice President and 
Merchandise Manager of the Budget Store; Adolph 
Breyer, Vice President and Merchandise Manager of Fur¬ 
niture and Music, and Merchandising Coordinator for the 
Store for Homes at all suburban stores; Robert L. Jones, 
Vice President and Merchandise Manager of the Store 
for Men and Smallwares; Leonard Levey, Vice President 
and Merchandise Manager of Fashion Ready-to-Wear; Al¬ 
bert Maslia, Vice President and Merchandise Manager of 
Housewares, Domestics, Decorative Accessories and Ma¬ 
jor Appliances; Jay Salzman, Vice President and Merchan¬ 
dise Manager of Accessories, Shoes, Intimate Apparel, 
and the Children’s Division. 


Robert L. Jones 



Leonard Levey 





Jay Salzman 
















profit sharing Effective February 2, 1969, a 

Profit Sharing Plan was innaugurated for all Rich’s regular 
employees. The Plan permits them to save 2%, 3%, 4% 
or 5% of their gross earnings, with the company match¬ 
ing at least 15% (with hopes of matching as much as 
35%). The resultant funds will be invested in Rich’s stock 
and other securities. Since the return on invested moneys 
will be based in a major part on return from Rich’s stock, 
employees understand that their day-to-day work will af¬ 
fect their profit, and in this way, they share even more im¬ 
portantly in the company. The Plan was received with en¬ 
thusiasm, 75% of those eligible enrolling. 

Rich’s becomes an even better place to make a career 
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retirement plan Membership in the Employ¬ 
ees’ Retirement Plan is another benefit provided by Rich’s 
as a solid and systematic way to help their employees 
achieve financial independence in later years. Assuming 
that an individual meets the stipulated requirements of 
age, length of service, and other conditions, the Plan sup¬ 
plements and combines with Social Security benefits to 
provide at least 35% of average monthly income, or will 
pay $2.00 per month for every year of service... which¬ 
ever sum is greater. Rich’s, which matches Social Securi¬ 
ty moneys paid in by employees dollar for dollar, pays the 
entire cost of the Retirement Fund. 


even better place to make a career 
















Rich’s becomes an even better place to make a career 


employee survey In order to find out what our 

people think about their jobs and working conditions, an 
Employee Opinion Questionaire was filled out. Since there 
was no department designation, and each employee was 
not expected to give his or her name, we felt the opinions 
expressed would be more candid, more basic, thus more 
useful. A number of changes have been made at Rich’s 
because of the survey. One of the most sought-after 
changes was in the employee cafeteria Downtown. In 
February 1969, the newly decorated, newly furnished op¬ 
eration was opened ... new chairs and tables, paneled 
and papered walls, a new ceiling and new lighting, plus 
carpeting. These changes were greeted with enthusiasm, 
and we feel that this, along with other changes, have re¬ 
sulted in higher employee morale. 
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fifty-two weeks ended February 1, 1969 







































statement of net earnings 


Net sales, including leased departments. 

Costs and expenses: 

Cost of goods sold and expenses, 

exclusive of items listed below. 

Depreciation and amortization (Note G). 

Repairs and maintenance . 

Taxes—other than taxes on income. 

Interest . 

Pension cost (Note I). 

Miscellaneous revenues—net. 

Earnings before taxes on income and extraordinary item 

Federal and state taxes on income (Note C). 

Earnings before extraordinary item. 

Extraordinary item—gain on sale of 
property less applicable taxes of $314,000 . 

Net earnings . 

Per share information—based on monthly average of 
number of shares outstanding: 

Before extraordinary item . 

Extraordinary item .. 

Net earnings .. 

See notes to financial statements. 


Fifty-two 

Fifty-three 

weeks ended 

weeks ended 

February 1, 

February 3, 

1969 

1968 

$172,052,329 

$159,204,033 


144,963,809 

135,232,520 

3,001,437 

2,933,090 

891,701 

677,453 

2,549,982 

2,262,955 

814,384 

828,144 


698,803 940,425 


152,920,116 142,874,587 


19,132,213 

16,329,446 

263,916 

258,111 

19,396,129 

16,587,557 

10,632,000 

8,260,000 

8,764,129 

8,327,557 

748,200 

— 

$ 9,512,329 

$ 8,327,557 

$3.24 

$3.09 

.27 

— 

$3.51 

$3.09 











































balance sheet 


February 1, February 3, 


ASSETS 

Current Assets: 

Cash . $ 2,854,552 $ 3,011,302 

Temporary cash investments . — 2,497,667 

Receivables: 

Customers (Note A) . 47,991,504 43,149,669 

Other . 789,066 302,197 

48,780,570 43,451,866 

Merchandise inventories (Note B). 21,363,722 17,866,293 

Prepaid expenses and other assets. 1,438,690 1,212,127 

Total Current Assets . 74,437,534 68,039,255 

Real Estate Not Used in Operations— 

at cost. 3,262,502 3,867,669 

Property and Equipment—at cost: 

Land . 2,419,058 2,419,058 

Buildings and improvements. 30,764,836 28,319,057 

Fixtures and equipment. 14,873,660 13,222,567 

48,057,554 43,960,682 

Less accumulated depreciation and amortization . 17,089,020 15,394,679 

30,968,534 28,566,003 

$108,668,570 $100,472,927 

LIABILITIES AND STOCKHOLDERS* INVESTMENT 
Current Liabilities: 

Accounts payable . $ 8,564,188 $ 7,049,223 

Accrued expenses . 5,125,955 5,082,539 

Federal and state taxes on income: 

Current . 2,600,954 2,685,598 

Deferred (Note C) . 6,872,000 5,997,000 

Long-term debt due within one year. 535,000 485,000 

Total Current Liabilities. 23,698,097 21,299,360 

Long-term Notes Payable, due after 

one year (Note D). 16,315,000 16,850,000 

Deferred Taxes on Income (Note C). 2,247,000 1,896,000 

Stockholders’ Investment . 66,408,473 60,427,567 

$108,668,570 $100,472,927 


See notes to financial statements. 






















































statement of stockholders’ investment fifty-two weeks ended February 1,1969 


Common Stock* 

Number of Total Additional Total 

issued stated paid-in Retained stockholders’ 

shares value capital earnings investment 


Balance, 


beginning of year. 

. 2,699,376 

$9,257,359 

$ 868,973 

$50,301,235 

$60,427,567 

Net earnings for the year. 

— 

— 

— 

9,512,329 

9,512,329 

Cash dividend paid— 

$1.35 per share . 

— 

— 

— 

(3,656,263) 

(3,656,263) 

Common stock issued upon 
exercise of options. 

9,080 

124,840 



124,840 

Balance, end of year. 

. 2,708,456 

$9,382,199 

$ 868,973 

$56,157,301 

$66,408,473 


‘Authorized 6,000,000 shares without par value. 


statement of sources and uses of funds 


Sources of Funds: 

Net earnings . 

Depreciation and amortization . 

Increase in deferred taxes arising 
from accelerated depreciation . 

Funds provided by operations. 

Decrease in cash and cash investments. 

Disposition of real estate not used in operations 

Increase in current liabilities . 

Sale of common stock. 


Uses of Funds: 

Increase in cash and cash investments. 

Increase in accounts receivable and other assets 

Increase in merchandise inventories. 

Net additions to property and equipment. 

Acquisition of real estate not used in operations . 

Reduction of long-term debt .. 

Cash dividends paid.. 



Fifty-two 
weeks ended 
February 1, 
1969 

Fifty-three 
weeks ended 
February 3, 
1968 

$ 9,512,329 

$ 8,327,557 

3,001,437 

2,933,090 

351,000 

317,000 

12,864,766 

11,577,647 

2,654,417 


605,167 

— 

2,398,737 

263,277 

124,840 

129,755 

$18,647,927 

$11,970,679 

$ — 

$ 1,861,255 

5,555,267 

787,404 

3,497,429 

1,318,605 

5,403,968 

2,362,977 

— 

1,849,999 

535,000 

485,000 

3,656,263 

3,305,439 

$18,647,927 

$11,970,679 


See notes to financial statements. 























































notes to financial statements fifty-two weeks ended February 1, 1969 


A—Customer receivables: 

Customer receivables (regular and installment 
accounts) are stated net of allowances for doubt¬ 
ful accounts of $1,550,000 at February 1, 1969, 
and $1,500,000 at February 3, 1968. 

B—Merchandise inventories: 

Merchandise inventories are stated at the lower 
of cost (first-in, first-out basis) or market, de¬ 
termined principally by the retail method. 

C—Income taxes: 

The allowance for doubtful accounts was re¬ 
ported in prior years net of the tax effect of 
timing differences. To conform to a recent opin¬ 
ion of the Accounting Principles Board, the tax 
effect is now reflected as a reduction of the in¬ 
come tax liability. For comparative purposes, the 
balance sheet at February 3, 1968 has been 
restated. 

The provision for income taxes includes amounts 
which will not be paid until future years: $1,226,000 
for the year ended February 1, 1969, and $558,000 
for the previous year. This deferral of income 
taxes results from the use, for tax purposes, of 
accelerated depreciation methods and of the 
installment method of accounting for sales. The 
deferral resulting from the latter is included with 
current liabilities. 

Investment tax credits, treated as a reduction 
in the federal income tax provision for the year 
in which the credits arise, amounted to $143,000 
in the current year and $66,000 in the previous 
year. 

D—Long-term notes payable: 

At February 1, 1969, debenture notes payable 
included the following: 

2.9%, due annually 1969 to 1970 ..$ 350,000 

4.25%, due annually 1969 to 1975 .. 1,400,000 

4.875%, due annually 1969 to 1982 . 3,760,000 

4.6%, due annually 1969 to 1983 .. 3,840,000 

3.9%, due $274,000 annually 1971 
to 1979 with unpaid balance 
due in 1980 . 4,000,000 

5.0%, due annually 1971 to 1986 . . 3,500,000 

16,850,000 

Less amount due within one year. 535,000 

$16,315,000 


D—Long-term notes payable (continued): 

The 3.9% notes are convertible into Common 
Stock of the Company at a conversion price of 
$50.00 per share through February 1, 1975, and 
at $57.50 per share thereafter through February 
1, 1980. 80,000 shares of the authorized and un¬ 
issued Common Stock have been reserved for 
issuance should conversions be effected. 

Under agreements relating to long-term debt, 
at February 1, 1969, $35,700,000 of retained earn¬ 
ings was not available for the payment of cash 
dividends and acquisition by the Company of its 
capital stock. 

E—Stock options: 

Stock options for 65,430 shares were outstand¬ 
ing at February 3, 1968 under restricted stock 
option plans, which have been terminated except 
for shares already granted, and the 1964 qualified 
stock option plan. During the year, options were 
granted for 11,950 shares at $47.75 to $55.50 per 
share, were cancelled for 11,700 shares at 
$13.16 2 /3 to $33.50 per share, and were exercised 
for 9,080 shares at $13.16 2 /3 to $33.50 per share. 
At February 1, 1969, options were outstanding for 
56,600 shares at $13.16 2 /3 to $55.50 per share (of 
which 530 shares were exercisable) and 88,050 
shares were available for grant under the Com¬ 
pany’s stock option plans. 

F—Cost of sales: 

Costs and expenses for the fifty-two weeks 
ended February 1, 1969 are reported to the Se¬ 
curities and Exchange Commission in accord¬ 
ance with its requirements as follows: 


Cost of sales, including buying 

and occupancy costs.$115,802,670 

Selling, general and administrative 
expenses . 36,303,062 

Interest. 814,384 

$152,920,116 


G—Depreciation: 

The cost of property and equipment is de¬ 
preciated over estimated useful lives of the re¬ 
lated assets by the straight-line method. Rates 















used are based on the following estimated useful 
lives: 

Buildings .15 to 50 years 

Improvements .Remaining life of lease 

Equipment .2 to 15 years 

H—Lease commitments: 

At February 1, 1969, the Company was lessee 
under store and warehouse leases expiring from 
1972 to 2957. The aggregate fixed rentals under 
such leases totaled $730,000 for the year and 
for the succeeding twenty-five years as follows: 

Approximate average 
annual amount 

$683,000 
592,000 
519,000 
213,000 
9,000 

In some instances, leases also require the 
Company to pay taxes, insurance and mainten¬ 
ance costs. 


I—Pension plans: 

The Company’s employee retirement plans 
cover substantially all of its regular employees. 

Under the basic plan, funding requirements 
are determined by actuarial calculations using 
the individual level premium method. The total 
required fund thus determined is reduced by 
pension fund assets, valued at cost to arrive at 
the required additional funding for the year. 
Consequently, the amount funded fluctuates with 
realized investment gains. Realized investment 
gains in 1968 were $323,000, compared to invest¬ 
ment losses of $9,000 in 1967. Recognition is 
given to unrealized pension fund asset appre¬ 
ciation in determining pension costs for financial 
reporting. 

During the year the Company adopted an em¬ 
ployee retirement plan supplementing the basic 
plan benefits. Under this plan, it is the Company’s 
policy to fund the cost accrued, which includes 
amortization of prior service costs over a thirty- 
year period. 


Five-year periods 
ending in 

1974 

1979 

1984 

1989 

1994 


Atlanta, Georgia 
March 28, 1969. 


Accountants’ Report 

Board of Directors, 

Rich’s, Inc., 

Atlanta, Georgia. 

We have examined the accompanying balance sheet of Rich’s, Inc. as of February 1, 1969, the re¬ 
lated statements of net earnings, stockholders’ investment and sources and uses of funds for the fifty- 
two weeks then ended. Our examination was made in accordance with generally accepted auditing 
standards, and accordingly included such tests of the accounting records and such other auditing pro¬ 
cedures as we considered necessary in the circumstances. 

In our opinion, the financial statements referred to above present fairly the financial position of 
Rich’s, Inc. at February 1, 1969, and the results of its operations and the sources and uses of funds for 
the fifty-two weeks then ended, in conformity with generally accepted accounting principles applied 
on a basis consistent with that of the preceding year. 
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Louis Montag 
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Corporate Officers 


Richard H. Rich .Chairman of the Board 

Frank H. Neely .Honorary Chairman of the Board 

Harold Brockey .President 

Louis Carrol .Executive Vice President 

Kenneth P. Mages* .Senior Vice President—Finance and Treasurer 

K. Edward Dye .Secretary and Assistant Treasurer 

Fred A. Skellie, Jr .Assistant Secretary and Assistant Controller 


*We are saddened to report the untimely and unexpected death 
of Kenneth P. Mages on December 27, 1968. Rich’s has lost a valued, 
respected officer, and an admired and trusted friend. 


Operating Officers 


Alan D. Ferguson 
Senior Vice President 
Merchandising 
Discount Division 

Alvin M. Ferst, Jr. 

Senior Vice President 
Real Estate and Development 

Joel Goldberg 
Senior Vice President 
General Merchandise Manager 
Store for Fashion 

Bennett F. Tuck, Jr. 

Senior Vice President 
Service and Operations 

Joseph S. Watters 
Senior Vice President and 
General Merchandise Manager 
Store for Homes 


Glenn T. Austin 
Vice President 
Budget Store 

John G. Bradley 
Vice President 
Control 

Adolph Breyer 
Vice President and 
Merchandise Manager 
Furniture and Music 

Robert L. Jones 
Vice President and 
Merchandise Manager 
Men’s, Boys’, and Small Wares 

Leonard Levey 
Vice President and 
Merchandise Manager 
Women’s Ready-to-Wear 


Albert Maslia 
Vice President and 
Merchandise Manager 
Housewares, Domestics, Decorative 
Accessories, Major Appliances 

John W. Miles 
Vice President 
Sales Promotion 

Dudley B. Pope 
Vice President 
Design and Display 

Jay Salzman 

Vice President and 

Merchandise Manager 

Shoes, Accessories, Children’s Wear 

and Intimate Apparel 


John H. Weitnauer, Jr. 
Senior Vice President 
Stores and Operations 
Discount Division 


Executive Committee 

Richard H. Rich, Chairman 
Frank H. Neely 
Harold Brockey 
Louis Carrol 
Alvin M. Ferst, Jr. 

Joel Goldberg 
Bennett F. Tuck, Jr. 
Joseph S. Watters 


Salary Committee 

Richard H. Rich, Chairman 
Harold Brockey 
R. Howard Dobbs, Jr. 
Walter M. Mitchell 
Robert B. Troutman, Sr. 


Finance and Audit Committee 

R. Howard Dobbs, Jr., Chairman 
Joseph K. Heyman 
Walter M. Mitchell 
Louis Montag 
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